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Agenda

➢ Introductions

➢ AI terminology 

➢ ChatGPT walkthrough

➢ Sample prompts (hands-on) 

➢ Sample assignments using ChatGPT

➢ AI Ethics & Policies

➢ Q&A / Discussion
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Introductions

ChatGPT makes me….

❑ Fearful

❑ Thankful

❑ Disgusted

❑ Hopeful

❑ Overwhelmed

❑ Curious

❑ Confused

❑ Creative

❑ Helpless

❑ Excited
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Source:  https://learning.upskillist.com (Artificial Intelligence)
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AI Terminology
Chat Generative Pre-Trained Transformer

➢Machine Learning
Type of AI that can learn from data without explicit programming

➢Neural Networks
Computational ML model that learns from data and can 
recognize complex patterns based on that learning (Transformer)

➢Generative AI
Create new output values based on previously learned patterns

➢Natural Language Processing
Tool that allows recognition of human language & speech 
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Source: https://www.spiceworks.com/tech/artificial-intelligence/articles/what-is-ai/

+
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ChatGPT

➢Created by OpenAI (& Microsoft) in Nov. 2022

➢Is a Chatbot based on GPT-3 language learning model

➢Not connected to the Internet and limited to pre-2021

➢Can generate text/images/code

➢Can be tuned for specific tasks or domains for relevance

➢Learns from interactions with users

➢Has been integrated in browsers (Chrome/Bing)
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ChatGPT SWOT Analysis
Strengths

* Natural Language Processing

* Large Knowledge base

* Business & Education applications

Weaknesses
* Limited by Training Model

* May contain bias & stereotype

* Ethical and Societal implications

* Limited emotional intelligence

* Hallucination 

Opportunities
* New ways to learn and do business

* Integrate with other apps/LMS

* More capabilities with advanced 
learning models

Threats

* Stifles creativity 

*Market Fragmentation

* Biased information/Trust

* Privacy/Data Security/Legal issues
* Regulatory/policy issues

ChatGPT
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Source: B. K. Pandey 
#chatgptinsighrs



Department of Marketing & Real Estate

DEPARTMENT OF MARKETING 
RICHARDS COLLEGE OF BUSINESS



Department of Marketing & Real Estate

DEPARTMENT OF MARKETING 
RICHARDS COLLEGE OF BUSINESS

https://beta.tome.app
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https://typeset.io/
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What are some weaknesses of this study?
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Source:
https://teachonline.ca/ai-resources/tools-trends/ten-facts-about-chatgpt
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ChatGPT Chrome Extensions
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Casper AI
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Hands-on: ChatGPT Prompts

➢ State the purpose and focus
(“I want you to act as a 
Marketing Manager”)

➢ Be specific
(“Give me 5 ideas for monetizing 
a GRE preparation mobile app”)

➢ Review, Revise, “Regenerate”
(“Expand on #2”)
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C.A.R.E  Prompting Framework

➢C : Character 
(I want you to act as a lawyer/professor/scientist/Steve Jobs)

➢A : Accomplishment
(You are an expert in………..)

➢R : Request
(I would like you to write/list/compose/program……)

➢E : Examples
(such as an article found in a top journal…. )
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Basic Prompts

➢ Write an essay on the topic of <any topic here> 

➢ Can you shorten your response to 500 words

➢ Generate 5 interesting titles for this essay 

➢ Explain in 5 sentences <how cars work> to a 5-year old

➢ Please help me explain <Targeting & Positioning> to a college 
student by using a sports analogy

➢ Give me a <summary/highlight/main point> of the following 
text: <insert text here> 
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Sample Prompts 1 (Beginner)

➢ Give me some authentic learning techniques I can use in my 
<Marketing Research> course

➢Brainstorm 10 ideas for fun classroom activities on the topic of 
<Digital Marketing> 

➢Provide 5 points <for/against> use of <AI In education as it 
relates to copyright law>

➢Give me opposing view to the idea that <using AI text is 
plagiarism>
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Sample Prompt 

➢ I want you to act as a writing editor. I will provide you a paragraph. I want 
you to rewrite it several times with different styles of writing in a table 
format.

➢ <Insert any paragraph> Example:

Social media is a big part of social and creative life 

for pre-teens and teenagers. Pre-teens and teenagers use 

social media to have fun, make and maintain friendships, 

share and learn interests, explore identities and develop 

relationships with family. It's an extension of their 

offline and face-to-face interactions.

Source: https://raisingchildren.net.au/
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Sample Prompts 2 (Intermediate)

* Create a quiz with 3 questions using the following structure: 
Prompt/Question: Create a question
Correct Answer: Only one correct answer
Incorrect Answers: 3 or more 
Audience: College students
Topic: <English language> 

• Format the above information as a Multiple-Choice Quiz
• Add Additional complexity and jargon
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Sample ‘Case Study’ Prompt

1. Generate a scenario of a problem featuring <a social media 
influencer and an ecommerce company>

2. Expand

3. List 3 case study questions for discussion based on above 
information 
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Traditional Writing Assignments

➢ Essays

➢ Creative Writing

➢ Term Papers

➢ Cover Letters

➢ Resumes

➢ One Minute Paper

➢ Journaling

➢ Case Studies

➢ Critiques

➢ Annotated Bibliography

➢ Literature Review

➢ Thesis 

➢ Dissertations

➢ Critiques

➢ Portfolios

➢ Lab Reports

➢ Reflective Journal

➢ Article Review

➢ Project Report

➢ Reading Logs
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Sample 1 (MKTG3808: Current Case Study)

➢ Course Topics: Problem Formulation, Data Types & Collection,  

Data Analysis, Statistics, Managerial Recommendations

➢ Traditional jewelry store 

➢ Needs social media presence

➢ Feasibility study for messaging, channels, & campaign

➢ Develop a Marketing Proposal PLAN
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Sample 1 (MKTG3808: ChatGPT)

➢ Use questions that require critical thinking and analysis

✓Jewelry store in Carrollton

✓Do a competitor analysis to identify top 2 competitors

✓Evaluate social media sites of these competitors

✓Develop a Marketing Proposal Plan with specific identification and 
analysis in relation to what the competitors provide and expected 
outcomes

✓Include data analysis recommendations based on 
textbook page numbers

• Introduce unique elements
• Set specific questions
• Require original analysis
• Anchor previous experience
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Sample 2 (MKTG4818: Monetization of Websites)

Week 15 Discussion:

➢ How would you monetize a blog?

➢Give specifics of types of monetization 

➢Cite references
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Sample 2 (ChatGPT: Monetization of Websites)

Week 15 Discussion:

➢ Select a project that you completed in this course

➢Your goal is to monetize your website

➢ Cite research that supports monetization in that domain

➢ Give one example of comparable website and list metrics of 
that website that demonstrates SEO efficacy • Introduce unique elements

• Set specific questions
• Require original analysis
• Anchor to personal/previous 

experience
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Strategies to integrate AI

➢ Require Context: Tie in with lecture/course material/textbook/additional 
material (Galileo)

➢ Include Metacognitive Reflection: Life experiences, background for selection of 
topic, process for idea development

➢ Technology integration: Document progress (scaffolding w/Google Docs), drafts, 
video articulation. 

➢ Multimedia assignments: Summary of video 

➢ Prompt documentation: Students will include list of prompts used
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AI  Ethics & Policies

➢ Transparency

➢ Privacy

➢ Security

➢ Regulation

Source: Forbes.com
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AI Plagiarism Detectors

➢GPTZero

➢Originality.AI ($)

➢AI Text Classifier
(Open AI)
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🚩 Red Flags 🚩

➢ Sentences with broad 
context

➢ Bullet point list

➢ Broad summary that 
mirrors the first 
sentence
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Ways to avoid detection

➢ Ask ChatGPT…..“Is this plagiarism free?”

➢“I want you to act as a plagiarism checker. For the text I will give 
you, reply in similar language that will not be detected by 
plagiarism check: <insert text here>”

➢ Paraphrasing tools 

➢ Translate to other language(s) and re-translate to original

ChatGPT -> Quillbot -> Grammarly -> TurnitIn = Perfect Score
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ChatGPT policy in Syllabus
“The use of AI language models such as ChatGPT is permitted in this course, but 
with certain guidelines in place to ensure academic integrity and ethical 
conduct. 

Any use of ChatGPT to generate original works or complete assignments must 
be clearly cited and acknowledged, as failure to do so could constitute 
plagiarism. While using ChatGPT is encouraged as a tool for brainstorming and 
generating ideas, students should not rely solely on this technology to complete 
their assignments, as doing so undermines the learning objectives of the course. 
Additionally, students must uphold ethical standards by refraining from using 
ChatGPT to engage in academic dishonesty or other forms of unethical behavior. 

Any violations of these guidelines will be subject to the academic and 
disciplinary policies listed in the UWG Honor Code”
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Discussion

Prof. Sunil Hazari
shazari@westga.edu

Slides available from 
http://www.sunilhazari.com/education/chatgpt 
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