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» Introductions

> Al terminology

» ChatGPT walkthrough

» Sample prompts (hands-on)

» Sample assignments using ChatGPT
» Al Ethics & Policies

» Q&A / Discussion
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Introductions

ChatGPT makes me....
1 Fearful ] Curious
_ Thankful ] Confused
] Disgusted ] Creative
] Hopeful ] Helpless

] Overwhelmed ] Excited
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[ Computer Science

. ] Neural Networks
Image Processing J J}

Machine Learning ] Deep Learning
Symbolic Learning i

Convolutional Neural Recurrent Neural
] Networks (CNNs) Networks (RNNs)

[ Pattern Recognition

Robotics Computer Vision

Statistical Learning Computer Vision

Speech Recognition/ Natural Language

Machine Translation Processing Object Recognition
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Al Terminology
Chat Generative Pre-Trained Transformer

» Machine Learning
Type of Al that can learn from data without explicit programming

» Neural Networks
Computational ML model that learns from data and can
recognize complex patterns based on that learning (Transformer)

» Generative Al
Create new output values based on previously learned patterns

» Natural Language Processing
Tool that allows recognition of human language & speech
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HOW Al WORKS
2
- Interpret - Success

6 Algorithm
‘ @ Unknown Output
@ No Traiming Data Set
7 @ =
- Predict - Failure

- Act

-OUTPUT

Data Processing Outcome

Data Input (Algorithms & Rules)

- Speech
- Text
- Image

Model Trained

- Context

- OQutcomes

Adjustments
- Data

- Algorithms
& Rules

- Qutcomes
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Assessment
- Analysis

- Discovery

- Feedback

(Discover)

‘" ﬂ‘

Business Research
Section EO2 Spring
Semester 2023 CO

0.540M 73808.11345

Rules +

* Documents
Videos
Discussions
Assessment
Resources

Source: https://www.spiceworks.com/tech/artificial-intelligence/articles/what-is-ai/

Outcomes
Natural language processing
Personalized learning
Self study guides
Tutoring Systems
Predictive analytics




ChatGPT

» Created by OpenAl (& Microsoft) in Nov. 2022

> |s a Chatbot based on GPT-3 language learning model

» Not connected to the Internet and limited to pre-2021
» Can generate text/images/code

» Can be tuned for specific tasks or domains for relevance
» Learns from interactions with users

» Has been integrated in browsers (Chrome/Bing)
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ChatGPT SWOT Analysis

Strengths

-~

* Natural Language Processing
* Large Knowledge base
* Business & Education applications

Opportunities

* New ways to learn and do business
* Integrate with other apps/LMS

* More capabilities with advanced
learning models
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Writing

01. Chatsonic
02. ChatABC
03. JasperAl
04. Quillbot

Twitter

01. Tweetmonk
02. TribeScaler
03. Postwise
04. Tweetify

Images

01. Stockimg
02. Midjourney
03. NightCafe
04. Photosonic

Music

01. Boomy Al
02. Soundraw
03. Beatoven
04. Soundful

Coding

0l1. Copilot
02. Tabnine
03. MutanleAl
04. Safurai
05. 10web

Productivity

0l1. Synthesia
02. Otter

03. Bardeen
04. Copy Al

Videos

0l. Steve Al
02. Pictory
03. DeepBrain
04.Llumen 5

Presentations

01. Beautiful Al
02. Simplified
03. SlideGo

04. Sendsteps

Research

01. PaperPal
02. Perplexity
03. YouChat
04. Elicit

Content
Creation

01. WriteSonic
02. Tome

03. CopySmith
04. TextBlaze

Al Audio

01. Murf Al
02. Speecify
03. Lovo Al
04. Media Al

Resume
Builder

0l. Kickresume
02. Rezi Al

03. Resume Al
04. Enhance CV

Source: B. K. Pandey

#chatgptinsighrs

fGo WEsT)

Y



NE

DEPARTMENT OF MA..........<
RICHARDS COLLEGE OF BUSINESS

| am a marketer and would like to advertise a non-nutritious product which tastes good and

is similar to other junk food products sold in the supermarket. How do | promote this

product?

As an Al language model, | am programmed to provide ethical and responsible suggestions

for promoting any product. Therefore, | would recommend that you take a socially

responsible approach to advertising your non-nutritious product. Here are a few

suggestions:

Emphasize moderation: Instead of promoting excessive consumption of your product,
encourage people to consume it in moderation as part of a balanced diet.

Highlight the taste: Emphasize the delicious taste of your product, but avoid making
exaggerated or misleading claims about its nutritional value.

Consider your target audience: Determine who your target audience is and tailor your
marketing messages to their needs and preferences. For example, if you are targeting
young adults, you might focus on the convenience and fun factor of your product.

Be transparent: Be transparent about the ingredients and nutritional information of your
product, so that consumers can make informed choices.

Offer healthier alternatives: Con arsions of your product, or

] ‘> Regenerate response
promoting other healthy snack € oo ey, . Toduct.




https://beta.tome.app

Generative storytelling
has arrived.

Unlock your best work with Tome's Al-powered storytelling format.

< Unlocking the Potential of ChatGPT in Education

ChatGPT in Distance Learning

ChatGPT can be used in distance

aming settings to

i
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B Discoves reate and Publshy x

€ C O @& typesetio

¥ SCISPACE

Your Al Copilot to de[ ; |

paper

The quickest way to read and unc
0 Highlight confusing text, math, and

|.-b Ask follow-up questions and get in

:_Q A new way to search and find relev
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PDF) Attention is All you Need

& typeset.io/papers/attention-is-all-you-need-1hodzOwcqgb

¢ SCISPACE

Citations (21.9K)

Home / Papers / Attention is All you Need

8 Proceedings Article «

Attention is All you Need

11 Jun 2017 = Vol. 30, pp 5998-6008 v

Describe the main approaches discussed?

What are the key takeaways?

2w GQEOBERETO»0OE rux

Discover »

ders, authors, topics and more Q

Related Papers (5)

Fulltext v B Trace [] » <

Ashish Vaswani ', Noam Shazeer ', Niki Parmar? +5 more « Institutions (2) v

TL;DR: This paper proposed a simple network architecture based solely on an attention mechanism, dispensing

with recurrence and convolutions entirely and achieved state-of-the-art performance on English-to-French

Abstract: The dominant sequence transduction models are based on complex recurrent orconvolutional neural

networks in an encoder and decoder configuration. The best performing such models also connect th ...read more

al.:

What has this paper contrihu#~=2 i~maner conclude?

2 Explain math & table

Subject to copyright P Report

Explain math & table Q 133%vy @ r2

oee

e v GEOBEET O »0E

-+ Upload PDF Discover v ii'l. My Librat

{7 Suyycsuuls | 1 1esuis) ™ |

+« What are the key takeaways?

« Describe the main approaches discussed?
« What's unique about this paper?

« Explain the abstract in simple terms

« What does this paper conclude?

« What has this paper contributed?

« Explain abstract in one line

« What're the results of this paper?

+« What data is used for experiments?

« Describe practical implications of this paper

# Brainstorm Questions pre
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Can you provide a summary and
conclusions of this study

This study examines the curricular
values and methods of K-12
classical schools in the US and
compares them to published
works on classical education. The
study finds that while the schools
share some common values, such

Ask a question about this docume&

What are some weaknesses of this study?
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12 page pdffile

e « 0 s ® e e
oo B g o - e

Abstract

K-12 classical education is an ill-defined phenomenon. To weigh in on the issue, qualitative
content analysis was employed to discover the ways in which K-12 classical schools of various types
describe their classical curricula. Curriculum theory yielded categories of analysis, including curricular
content, access, methods, purpose, and coherence. A mixed deductive-inductive approach to qualitative
content analysis was applied to curriculum descriptions from 68 classical schools. Several shared
curricular elements across different school types emerged from the data. Results revealed a disconnect
between available literature on K-12 classical education and the self-reported practices of K-12 classical
schools.

Keywords: classical education, curriculum, curriculum theory, Latin, liberal arts, Paideia Program, trivium,
Western tradition

Introduction

There are hundreds of K-12 schools in the U.S. which aim to provide what they call a “classical
education.” But what is a classical education within a K-12 context? It is not an education in classical
studies, as at a college or university, nor is it the traditional, European classical education of centuries
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Source:

https://teachonline.ca/ai-resources/tools-trends/ten-facts-about-chatgpt

ChatGPT is one of a variety of
Al-enabled writing tools.

There are a growing number of natural
language programs that are similar to
ChatGPT and can support the writing
process. According to a recent article
these include:

Writefull — Writefull's Al helps you write,
paraphrase, copy edit and more

ecree — A writing tutor

TooWrite — A step-by-step guide to writing a
paper, with prompts and questions

CoAuthor — Human-Al collaborative writing
dataset

Other tools that are focused more on
corporate copywriting include:

CoWrite: https://cowrite.com/en/

Copy.ai: https.//www.co
ParagraphAl: hitps://paragraphai.com/

Compose Al: hitps:/fwww.compose.ai/

The Washington Post has been using
Heliograf to write stories for its business and
sports pages since 2016, and later expanded
its use for political and economic stories.
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@ NI IR LIV (R CToTote | RN-EISaMND Gl  (O) Jasper - Al Copywriter | Al Cont

C (O @& jasperai

@ Jasper

Write Better,
Everywhere
With Al

e
C) ADD JASPER TO CHROME

Add Jasper Chrome Extension

Bring Al in your workflow to improve & create content,
wherever you are.

Learn More —

RICHARDS COLLEGE OF BUSINESS

Features v Company v

Support v Pricing

Business API

Boss Mode (o)
TR

Write long content like blog posts, reports, emails,
and stories.

Jasper Chat 3

Interact with Al in a natural dialog with an easy-to-
use interface to quickly generate content.

Chrome extension @

Add the Jasper Chrome extension to bring your Al
assistant everywhere you work.

Surfer SEO Integration

Write content 5X faster that's keyword optimized
for page 1 rankings on Google.

Paused

&

B E

ull
@
b
]

Login Start Now —

Business features

Request a demo to see how Jasper helps
companies write better content at scale.

Art

Jasper creates amazing art in seconds for ads,
thumbnails, illustrations. and more.

29+ Languages

Jasper can read and write content that's intelligent
and creative in over 29 languages.




. How Jasper.ai Works

AIDA Framework

¢ Use the oldest marketing framework in the world
AMtentio mMetest. Deslle Actios

". ) Poet Dutd “

=]
© Fecebook Ad Primery Text Company/Product name

"

Googe Ads Headline

Moarketir 3 A gles -
Product description

B \Video Descriphor Youtube

Do you love coffee but hate the acidty and ptters?
& Emad Subwect Lines
@ PAS Framework a type of green toa that is made from ground tea loaves
It has 3 smooth. meliow flavor and contans more

oouct escription

Tone of voice

@ 89 Post Topic idees

8 fog Post Intro Paragrapn Exchusive, Luxury

= Bog Post Contusion Paragr

A Creative Story '

Explain it To = Chixd
Sameance Expander

Facabook Ad Headhon

but you still haven't seen the results you want.

LU

Google Ads Descrpeon
G Google My Business - What'

0 Benehits of Matcha: The Heaithy Altemative 10 Coffee

Matcha may be the perfect altemative Tor you! Malcha is

Attention: You've been working out hard all year,

Interest: it might that we had here in the starter mode,

Braces versus Invisalign? The Austin Texas
Guide for Families

If you're a parent in Austin, TX and your child is starting 1o show
signs of needing braces or Invisalign treatment, it can be hard (0

decide which one is right for them. In this guig

benefits of Invisalign vs. metal braces sg

decision about what's best for your




-3 SinCode Al - Dashboard

C 0 @ sincode.ai/app

Website Copy & SEO 4 Business & Marketing 11 Social Media & Ads 6 Code 6
SINCCDL .
VULDL Al Education (4 More Tools 16
My Content > — - SN
=, P&
My Projects > . .
Essay Writer Homework Questions
Image Generator > Complete your assignment or essay in seconds. Get answers to all your school questions. Marve
Average student saves 5.4 hours per essay :) has the answer.
All Tools >
= 9 9
ACCOUNT e B
Settings > Study Notes Generator Essay Outlines
Provide a topic and get study notes to know what Generate the structure or talking points of your
Da eme to study on & not. essay before you start writing.
2.}  Marve Chat ) L-
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@ FUTUREPEDIA Favourites 7 Discover Submit Community

a» 50,000+ 130,000+

FUTUREPEDIA

THE LARGEST Al TOOLS DIRECTORY, UPDATED DAILY

o

¥ Tools Added Today | B NewsAdded Today |

Search 1104 Al tools and 50 categories

Filters 7 C art avatars copywriting customer supg 9 & Verified

Adnatve

Artificial Intaelligence powered

Ad & Social Creatives Is Here :

Fe
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ChatGPT Chrome Extensions

= Chrome Web Store - chatgpt X ¥ The HubSpot Marketing Blog X ‘ +

<« Cc O @ chrome.google.com/webstore/search/chatgpt

~ chrome web store £ signin

Chatgpt| X ‘

ExtenSionS ® More extensions

« Home V

(O Extensions

ChatGPT for Google

O Themes {3} chatgpt4google.com

Ratings ' Display ChatGPT response alongside search engine results

O Hhhkhnh Y % % W W 1,098 Productivity

% Wk % i &up
* %k &up

ool LINER: ChatGPT Google Assistant & Highlighter

{’t getliner.com (%) Featured
Privacy Policy

Direct answers from Google search powered by OpenAl ChatGPT! + Web & YouTube highligh
T f Servi
S oTmenes Y % W % Jr 5,658 Search Tools
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GO gle social influence theory

Q Al [ Images [ Books [E] News [»] Videos i More

About 704,000,000 results (0.40 seconds)

Social influence theory is the idea that people are heavily influenced by the thoughts and ChatGPT
actions of others. This theory is usually applied in realms of persuasion, influencing large
groups or influencing behavior over time. Jan1,2022

© Stop Responding

Social influence theory refers to the study of
how individuals' thoughts, feelings, and
Study.com behaviors are influenced by the presence or

https://study.com > learn social-influence-theory-exam... %

®

actions of others. This theory considers how
Social Influence Theory & Examples - Video & Lesson Transcript people respond to social pressures and

@ About featured snippets - M Feedback conform to group norms and expectations.

There are three main types of social influence:

People also ask : ¢ Compliance: This refers to changing one's
behavior to match that of others in
What are the types of social influence theory? response to direct requests or instructions.

What are the 3 elements of social influence? * |dentification: This refers to changing one's
behavior to match that of others in order

ial i ?
What are examples of social influences? to be accepted or liked by a particular
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Casper Al

‘ PN Casper Al - Chrome Web Store X The HubSpot Marketing Blog

C 0 & blog.hubspot.com/marketing

O Enable High Contrast & English v About HubSpot v

—

HubSppt Blogs +  Newsletters -  Videos +  Podcasts +  Resources ~

Marl(etlng Insights, ideas, and inspiration for modern mar

Subscribe and stay up to date with the latest marketing tips and news. Your email address
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~Starting free, getting a
demo, or contacting sales.

The text discusses how to research and study
for a class. It provides a brief overview of what
customer support is, and what it involves. It

also provides a list of recent articles and blog

posts on HubSpot.com.

The text discusses a student's desire to
research and study.

Counter Insights

Explain like I'm 5
Help me brainstorm
Elaborate

Suggest actions




Hands-on: ChatGPT Prompts

» State the purpose and focus
(“l want you to act as a
Marketing Manager”) ANZON. e | T N .-

= All One Medical Clinic Customer Service BestSellers Amazon Basics Prime ~ New Releases Today'sDeals Music Books Registry Fashion

Books  Advanced Search  New Releases  Best Sellers & More ~ Amazon Book Clubs  Children's Books ~ Textbooks  Textbook Rentals ~ Best Books of the Month

Books » Education & Teaching » Schools & Teaching

100 Useful ChatGPT prompts for Students, Educators,

[ ] [ ]
> f Look inside ¥
Be S pECI Ic 100 useruL & Researchers Paperback — January 21, 2023

Il ' 5 * ° ChatGPT PRUMPTS by Prof Sunil Hazari (Author)
(“Give me 5 ideas for monetizing hatGPTPROMPTS [
& RESEARCHERS See all formats and editions

a GRE preparation mobile app”) = =

1 New from $6.99

"
$2.99 to buy

"100 Useful Prompts for Students, Educators, and Researchers" provides information about using ChatGPT prompts
for natural language processing (NLP) tasks in an educational context.

= = a » )
> Rev I e W’ REVI s e’ Rege n e ra t e Prof. Sunil Hazari The 100 sample prompts, categorized under General Prompts, Formatting Output, and Research use, demonstrate
V{4 V4
(“Expand on #2”)

DEPARTMENT OF MARKETING W
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C.A.R.E Prompting Framework

» C : Character
(I want you to act as a lawyer/professor/scientist/Steve Jobs)

» A : Accomplishment
(You are an expert in........... )

>R : Request
(I would like you to write/list/compose/program......)

> E : Examples
(such as an article found in a top journal.... )

DEPARTMENT OF MARKETING
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Basic Prompts

» Write an essay on the topic of <any topic here>

» Can you shorten your response to 500 words

» Generate 5 interesting titles for this essay

» Explain in 5 sentences <how cars work> to a 5-year old

» Please help me explain <Targeting & Positioning> to a college
student by using a sports analogy

» Give me a <summary/highlight/main point> of the following
text: <insert text here>

DEPARTMENT OF MARKETING
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. WRIite a 2 paragraph letter to a student who has plagiarized an assignment in a college

G

course. Mention student code of conduct.

Dear [Student Name],

| am writing to you regarding the recent discovery of plagiarism in your assignment for
[course name]. As per the [university/college name] student code of conduct, plagiarism is
strictly prohibited and is considered a serious academic offense. It undermines the very
essence of education and learning by disregarding the principles of honesty and integrity.
As a member of the academic community, it is your responsibility to uphold these values

and maintain academic standards.

Plagiarism not only affects your own academic performance but also has a negative impact
on the credibility and reputation of the institution. | would like to remind you that any
violation of the student code of conduct can result in severe consequences such as failing
the assignment, failing the course, or even suspension from the institution. Therefore, |
strongly advise you to take responsibility for your actions and refrain from engaging in any
form of academic dishonesty in the future. | am always available to discuss any questions or

concerns you may have regarding the assignment or any academic matter.

Sincerely,

[Your Name]

4



Sample Prompts 1 (Beginner)

» Give me some authentic learning techniques | can use in my
<Marketing Research> course

» Brainstorm 10 ideas for fun classroom activities on the topic of
<Digital Marketing>

» Provide 5 points <for/against> use of <Al In education as it
relates to copyright law>

» Give me opposing view to the idea that <using Al text is
plagiarism>

DEPARTMENT OF MARKETING
RICHARDS COLLEGE OF BUSINESS



Sample Prompt

» | want you to act as a writing editor. | will provide you a paragraph. | want
you to rewrite it several times with different styles of writing in a table
format.

»  <Insert any paragraph> Example:

Soclal media 1s a big part of social and creative life
for pre—-teens and teenagers. Pre—-teens and teenagers use
soclal media to have fun, make and maintain friendships,
share and learn 1nterests, explore 1dentities and develop
relationships with family. It's an extension of their
offline and face-to-face 1interactions.

DEPARTMENT OF MARKETING

Source: https://raisingchildren.net.au/
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Sample Prompts 2 (Intermediate)

* Create a quiz with 3 questions using the following structure:
Prompt/Question: Create a question

Correct Answer: Only one correct answer

Incorrect Answers: 3 or more

Audience: College students

Topic: <English language>

* Format the above information as a Multiple-Choice Quiz
* Add Additional complexity and jargon

DEPARTMENT OF MARKETING
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Sample ‘Case Study’ Prompt

1. Generate a scenario of a problem featuring <a social media
influencer and an ecommerce company>

2. Expand

3. List 3 case study questions for discussion based on above
information

DEPARTMENT OF MARKETING
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Traditional Writing Assignments

> Essays

» Creative Writing
» Term Papers

» Cover Letters

» Resumes

» One Minute Paper
» Journaling

» Case Studies

» Critiques

DEPARTMENT OF MARKETING
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» Critiques

» Portfolios

> Lab Reports

» Reflective Journal
» Article Review

» Project Report

» Reading Logs

» Annotated Bibliography
» Literature Review

> Thesis
> Dissertations

Combining parts to make a
new whole

Judging the value of
information or ideas

Create

Evaluate

—_

Analyz!

Breaking down information
into component parts

Applying the facts, rules,
concepts, and ideas



Sample 1 (MKTG3808: Current Case Study)

» Course Topics: Problem Formulation, Data Types & Collection,
Data Analysis, Statistics, Managerial Recommendations

» Traditional jewelry store

» Needs social media presence

» Feasibility study for messaging, channels, & campaign
» Develop a Marketing Proposal PLAN

DEPARTMENT OF MARKETING
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Comb parts to make )
mm S Creat%

Judging the value of
information or ideas Evaluate

Breaking down information

Sample 1 (MKTG3808: ChatGPT)  E=Sgiee—

» Use questions that require critical thinking and analysis
v'Jewelry store in Carrollton
v'Do a competitor analysis to identify top 2 competitors
v'Evaluate social media sites of these competitors

v'Develop a Marketing Proposal Plan with specific identification and
analysis in relation to what the competitors provide and expected

outcomes
. : * Introduce unique elements
v'Include data analysis recommendations based on RS

textbook page numbers * Require original analysis

DEPARTMENT OF MARKETING * Anchor previous experience
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Sample 2 (MKTG4818: Monetization of Websites)

Week 15 Discussion:

» How would you monetize a blog?
» Give specifics of types of monetization
» Cite references

DEPARTMENT OF MARKETING
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Sample 2 (ChatGPT: Monetization of Websites)

Week 15 Discussion:

» Select a project that you completed in this course
» Your goal is to monetize your website
» Cite research that supports monetization in that domain

» Give one example of comparable website and list metrics of
that website that demonstrates SEO efficacy |ucG_G_—r——"

» Set specific questions

* Require original analysis

* Anchor to personal/previous

DEPARTMENT OF MARKETING experience
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Strategies to integrate Al

» Require Context: Tie in with lecture/course material/textbook/additional
material (Galileo)

» Include Metacognitive Reflection: Life experiences, background for selection of
topic, process for idea development

» Technology integration: Document progress (scaffolding w/Google Docs), drafts,
video articulation.

» Multimedia assighments: Summary of video

» Prompt documentation: Students will include list of prompts used

DEPARTMENT OF MARKETING
RICHARDS COLLEGE OF BUSINESS



Al Ethics & Policies

» Transparency
» Privacy

» Security

» Regulation

DEPARTMENT OF MARKETING
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We found evidence of bias in our models via running the SEAT (May et al, 2019) and the

Winogender (Rudinger et al, 2018) benchmarks. Together, these benchmarks consist of 7
tests that measure whether models contain implicit biases when applied to gendered names,
regional names, and some stereotypes.

For example, we found that our models more strongly associate (a) European American

names with positive sentiment, when compared to African American names, and (b) negative
stereotypes with black women.

Source: https://platform.openai.com/docs/guides/embeddings/limitations-risks

DEPARTMENT OF MARKETING
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Al Plagiarism Detectors

& platform openai.com/a-text-classifier

> GPTZero

———

AI Text Classifier

> Originality.Al ($)

> Al Text Classifier
(Open Al)

The classifier considers the text to be likely AI-generated.

DEPARTMENT OF MARKETING
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what are the effects of global warming

> S e n te n C e S W I t h b rO a d Global warming, also known as climate change, is causing a variety of impacts on our planet.
ome of the major effects:
context

_ Rising temperatures: The Earth's average temperature is increasing due to the buildup of
greenho

and droughts.

the world.
3. Extreme weather: Global warming i= causing more frequent and severe weather events

such as hurricanes, cyclones, and flooding.

4. Ocean acidification: The oceans are becoming more acidic as they absorb more carbon

> B ro a d S u m m a ry t h a t dioxide from the atmos=phere, threatening marine life and ecosystems.
L8 T |

stems, leading to the

mirrors the first S
S e n te n C e including damage t-._n_inf".astrl.Jn::ture, b yps, and increased healthcare costs due to

heat-related illnesses

: action to
gas emissions and transitioning to & more
DEPARTMENT OF MARKETING sustainable, carbon economy.
RICHARDS COLLEGE OF BUSINESS




Ways to avoid detection

» Ask ChatGPT.....“Is this plagiarism free?”

> “| want you to act as a plagiarism checker. For the text | will give
vou, reply in similar language that will not be detected by
plagiarism check: <insert text here>"

» Paraphrasing tools
» Translate to other language(s) and re-translate to original

ChatGPT -> Quillbot -> Grammarly -> Turnitin = Perfect Score

DEPARTMENT OF MARKETING
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ChatGPT policy in Syllabus

“The use of Al language models such as ChatGPT is permitted in this course, but
with certain guidelines in place to ensure academic integrity and ethical
conduct.

Any use of ChatGPT to generate original works or complete assignments must
be clearly cited and acknowledged, as failure to do so could constitute
plagiarism. While using ChatGPT is encouraged as a tool for brainstorming and
generating ideas, students should not rely solely on this technology to complete
their assignments, as doing so undermines the learning objectives of the course.
Additionally, students must uphold ethical standards by refraining from using
ChatGPT to engage in academic dishonesty or other forms of unethical behavior.

Any violations of these guidelines will be subject to the academic and
disciplinary policies listed in the UWG Honor Code”
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Discussion

-
-

Prof. Sunil Hazari
shazari@westga.edu

Slides available from
http://www.sunilhazari.com/education/chatgpt

DEPARTMENT OF MARKETING
RICHARDS COLLEGE OF BUSINESS



	Default Section
	Slide 1: Friend or Foe: ChatGPT in College Classrooms
	Slide 2: Agenda
	Slide 3: Introductions  ChatGPT makes me….
	Slide 4
	Slide 5: AI Terminology  Chat Generative Pre-Trained Transformer
	Slide 6
	Slide 7: ChatGPT
	Slide 8: ChatGPT SWOT Analysis
	Slide 9
	Slide 10
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20: ChatGPT Chrome Extensions
	Slide 21
	Slide 22: Casper AI
	Slide 23: Hands-on: ChatGPT Prompts
	Slide 24: C.A.R.E  Prompting Framework
	Slide 25: Basic Prompts
	Slide 26
	Slide 27: Sample Prompts 1 (Beginner)
	Slide 28: Sample Prompt 
	Slide 29: Sample Prompts 2 (Intermediate)
	Slide 30: Sample ‘Case Study’ Prompt
	Slide 31: Traditional Writing Assignments
	Slide 32: Sample 1 (MKTG3808: Current Case Study)
	Slide 33: Sample 1 (MKTG3808: ChatGPT)
	Slide 34: Sample 2 (MKTG4818: Monetization of Websites)
	Slide 35: Sample 2 (ChatGPT: Monetization of Websites)
	Slide 36: Strategies to integrate AI
	Slide 37: AI  Ethics & Policies
	Slide 38
	Slide 39: AI Plagiarism Detectors
	Slide 40: 🚩 Red Flags 🚩
	Slide 41: Ways to avoid detection
	Slide 42: ChatGPT policy in Syllabus
	Slide 43


