Optimizing instructor feedback for
student success in online courses

Prof. Sunil Hazari
Dept. of Marketing & Real Estate
Richards College of Business

shazari@westga.edu
http://www.sunilhazari.com/education

UNIVERSITY of

WestGeorgla
Richards

College of Business liP 2020
Department of Marketing & Real Estate




Agenda

» Importance of Feedback
> Literature Review

» Feedback Process

» Types

» Technology Tools

UNIVERSITY of

West Georgia.
Richards

College of Business

Department of Marketing & Real Estate




= (Google Scholar

Articles

Any time
Since 2020

Since 2019 xplores cognitive aspects of learning and demonstrates how student feedback can be
Since 2016 applied to improve Web-based teaching drawing on experiences with undergraduate
courses at California State University, San Bernardino. Highlights include Web interactivity; ...

esonine. w 99 Cited by 127 Related articles All 4 versions

UNIVERSITY of

West Georgia.
Richards

College of Business
Department of Marketing & Real Estate




UNIVERSITY of

Importance of Providing Feedback

» Improve student learning
»Helps monitor progress
»Shows concern for students
»>Higher course evaluations
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UWG Course Evaluation (Spring 2020)

Q27 - Comment on the evaluation methods utilized—fairness, difficulty, ease, etc.
Q28 - Comment on the instructor’s overall effectiveness as a teacher in his/her discipline

y understanding,
u if

during
with

her. Very Uit
g to work With YO

persona\ stuff arises. Espec'\a\\y

is in NOW
the times that the world 1s \nu
this virus. Thank you.

Wonderful teac
and is willin

UNIVERSITY of

West Georgia.

Richards All my course evaluation comments/scores are available from:

College of Business

Department of Marketing & Real Estate https://www.westga.edu/~shazari/documentsl/courseevaluation.htm




Literature on Feedback

» Gagné and Briggs (1979) have stressed the need for evaluating students'
understanding, providing feedback during evaluation

» Interaction and feedback have significant impact on the learning process

since they add value that results in improving quality and success in courses
(Graham et al., 2001)

» Feedback enhances learning outcomes (Hattie 2009; Ajjawi and Boud 2017)

» Feedback that includes emotional, relational, and social aspects supports
higher-order learning outcomes (Small and Attree 2016; Pitt and Norton
2017)

» By using feedback, positive psychological needs support and metacognition
are fostered (Tan, Whipp, & Van Quaquebeke, 2019)
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My Feedback Process
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Types of Feedback
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Technology Tools

» Text Expanders
» Macros
> Audio Feedback
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| Home Devicss - Software - Games & Entertainment « Deals More - All Microsoft

Ditto Clipboard

Scott Brogden ¢ Productivity _

< Wish list
* Kk Kk Kk 05

A\ See System Requirements

Ditto is an extension to the standard windows clipboard. It saves each item
placed on the clipboard allowing you access to any of those items at a later time,
Ditto allows you to save any type of information that can be put on the

More
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Features

* Free — Available from Microsoft Store

* Allows multiple items to be copied to clipboard
* Maintains history

* Allows storage of Text, Images, HTML

e Customizable keys & Sticky clips

* Highly customizable
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Options...

Search Options
Quick Options

Global Hot Keys

Delete Clip Data

Import Clip(s)
New Clip

Help

Disconnect from Clipboard.

Save Current Clipboard

Exit

New Clip Ctrl+ N
Properties Alt + Enter

Quick Properties
Clip Order

Import/Export

Add-Ins

Ctrl + N

Move To Top
Move Up
Move Down

Move To Last

Make Top Sticky Clip
Make Last Sticky Clip

Replace Top Sticky Clip
Remove Sticky Setting
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feedback - Secondary sources
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Tips
» Personalize feedback (e.g. use first name)
» Show concern (relational, emotional, social)
» Positive and Respectful
» Follow up by relating previous feedback
» Motivate struggling students

» Recognize exemplary students
» Timely/Consistent/Relevant
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