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Morgan Hunt 1994

The Trust Theory of i Marketing

Relationship marketing—establishing, developing, and maintaining successful relational exchanges—constitutes a major shift in marketing theory and practice. After conceptualizing relationship marke.

Rather 2020

Customer exp and in tourism desti ial marketing

Journal of Travel & Tourism Marketing
ABSTRACT Tourism destinations are increasingly offering experiential services to promote the development of their competitive advantage. This research investigates the effects of customers’ tourism engagement with experiential marketing activities
and develops and tests a framework in this area. Findings suggest that customer engagement’s dimensions exert differing effects on customer experience and identification, which subsequently affect behavioral intention toward destinations. Findings

also suggest the indirect effects of customer engagement dimensions on behavioural intentions via experience and identification. Further. findings propose the significant difference between first-time and repeat-visitors in terms of the underi~
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their learning activities is still understudied. Here we report a one-of-a-kind study that examines the negative impact of privacy concern on students’ learning behavic * Uncategarized
stimulus-organism-response (SOR) paradigm, our study focuses on how privacy concern develops knowledge hiding perceptions of the learners, thereby affecting tt
explores the moderating role of perceived supervisory support between the relationship of privacy concern and knowledge hiding perceptions. Participants in the stu  Z Connect
several higher educational institutions in China. Our findings show that two types of privacy concern (abuse of knowledge and unauthorized access to private data)
hiding perception, which subsequently can negatively affect their participation in online collaborative learning. On the other hand, perceived supervisory support only
concemn about abuse of knowledge and knowledge hiding perceptions. Based on these findings, we draw practice implications for supervisors and students in Unive e o
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How online reviews affect purchase intention: a new model based on the stimulus-organism-response (S-O-R) framework No The Commitment-Trust Theory of Relationship Marketing
Aslib J. Inf. Manag

The relationship between online reviews and purchase intention has been studied in previous research. However, there was little knowledge about the effect of infon
reviews on purchase intention based on the stimulus-organism-response (S-O-R) framework. The purpose of this study is to explore the intrinsic relationship betwee
social presence) generated from online reviews and the response (purchase intention)., This study developed a research model by applying the S-O-R framework to
a web-based experiment and an online survey was employed to collect data. Hypotheses were empirically tested using Smart PLS_, The PLS analysis shows that bo
presence of online reviews positively affect trust. Moreover, satisfaction with online reviews affects purchase intention, whereas trust has a positive impact on satisfa
stimuli and satisfaction. Besides, perceived information guality of positive online reviews is found to have a more significant impact on trust, satisfaction and purchas perien: in tourism
value for expanding both theoretical research and practical applications of online reviews in relation to purchase intention. This study with a new research model rev. >

intention will be motivated by online reviews. Meanwhile, the moderating effects and the mediating effects are also discussed.
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Rather 2020

ABSTRACT Tourism destinations are increasingly offering experiential services to promote the development of their competitive advantage. This research investigates the effects of customers’ tourism engagement with
experiential marketing activities and develops and tests a framework in this area. Findings suggest that customer engagement’s dimensions exert differing effects on customer experience and identification, which subsequently
affect behavioral intention toward destinations. Findings also suggest the indirect effects of customer engagement dimensions on behavioural intentions via experience and identification. Further, findings propose the significant|
difference between first-time and repeat-visitors in terms of the underlying constructs. Theoretical and practical implications of resuits are discussed.
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Stimulus-organism-response reconsidered: an evolutionary step in modeling
(consumer) behavior

J Jacoby - Journal of consumer psychology, 2002 - Wiley Online Library

The need to evolve the visual depictions of our consumer behavior models is addressed.
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