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Agenda *Agenda *

ó Introduction
ó Research Procedures
ó Cultural Description
ó Theme analysis
ó Interpretations, Learnings
ó Unanswered Questions

* Format for qualitative studies: (Creswell, 1998; Wolcott, 1994) 
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SmartphonesSmartphones
Pervasive & Ubiquitous computingPervasive & Ubiquitous computing

ó Phone
ó Camera
ó Camcorder
ó Calendar
ó Podcasts
ó Music/Video
óWeb surfing
ó Apps (e.g. Finance)
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Source: mobicomputing.comSource: mobicomputing.com
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Source: mobicomputing.comSource: mobicomputing.com
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Source: mobicomputing.comSource: mobicomputing.com
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IntroductionIntroduction

ó Social media & Investment decisions
ó Participant perceptions towards online 

communities & social networking to make 
investment decisions
ó Useful features in tools/communities
ó Provide insights into value and diffusion
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Focus on finance related…Focus on finance related…

1. Mobile access/apps for investing
2. Online finance communities
3. Social media sites
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Scope of StudyScope of Study

ó Exploratory in nature
ó Research in progress
ó Uses Qualitative model
ó Limited to individuals investors
ó Online community used for data collection
ó Use of secondary data (131 respondents)
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Twitter (Twitter (mismis)use for investing… )use for investing… 

Source: http://www.blogherald.com/2011/01/12/twitter-50-cent-penny-stock-millions-earned/ 
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Theories/ModelsTheories/Models

ó Theory of Planned Behavior
ó Theory of Reasoned Action
ó Innovation Diffusion Theory
ó Technology Acceptance Model
ó Unified Theory of Acceptance and Use of 

Technology 
ó Social Cognitive Theory
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Qualitative modelsQualitative models

ó The phenomenology approach to 
qualitative research studies various 
reactions to or perceptions of a particular 
phenomenon. 

ó The case study approach to qualitative 
research studies one individual, group, or 
program.
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Preliminary ThemesPreliminary Themes

ó Attitude
ó Purpose
ó Effort
ó Competency/Self Efficacy
ó Ease of Use
ó Benefits/Advantages
ó Challenges/Disadvantages
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Clustered Nodes by Coding SimilarityClustered Nodes by Coding Similarity
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FindingsFindings

ó 74% of respondents use Social Media sites
ó #1 Facebook, #2. Twitter, #3. LinkedIn
ó 38% use online finance community
ó Popular Finance (non brokerage) websites:

◦ MSN Money, Mint.com, Yahoo finance
◦ Motley Fool, Seeking Alpha, Zack’s
◦ Stocktwits
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Interpretation/Interpretation/LearningsLearnings

ó Collaboration and community appear to 
be main reason for using social media sites
ó Social media empowers individuals by 

enabling digital conversations
ó Limited use for serious trading
ó Security and privacy concerns
ó Concerns over benefits over risks
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Next Steps…Next Steps…

ó Use another coder for validation
ó Further analysis of collected data (e.g. 

heat maps, clusters, reports)
ó Use different sample for comparison
ó Analyze data in conjunction with 

demographic information (Gen Y)
ó Compare both groups 
ó Explore characteristics of successful 

apps/online finance social communities
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