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Criteria for Selection

» Current & working .

> Free plan -/

> Brings value to educators T iy,

> Easy to use (no coding) Ty &

DEPARTMENT OF MARKETING
RICHARDS COLLEGE OF BUSINESS



#10. aichief.com
E,@CH'EF Q  Sear.. Ctrl+K

The Best Al Tools Directory

11537 Al Tools and 272+ Categories in The World's Best & Largest Directory [Eb

Audio

Business

Data Management
Design & Art
Development & IT
EDUCATION*
Image

CATEGORIES

+# Sponsored by: Atoms Dev ( Free Signup )

Ctrl +K

Lifestyle
Marketing
PRODUCTIVITY*

Al 3d Tools Al Coding Tools Al Text Tools Al Email Writer Al \Z~ Tools Al Image Genera

Text & Writing
Video
Chat Bots View All
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) @ M ChatHub

C £3 ChatHub - GPT-4, Gemini, Claude side by side

All-In-One

GPT-40

GPT-4 Turbo
Claude 3 Halku
Claude 3.5 Sonnet
Claude 3 Opus
Mixtral 8x78
Mixtral 8x228

Mistral Medium
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#9. Chathub.gg

+

@ oOpenal
Osaka hosts the Tenjin Matsuri in July, one of Japan's top three
festivals. The city's various attractions, such as Osaka Castle
Universal Studios Japan, and the bustling Dotonbori area, are great
to visit
Hokkaido: If you want to escape the intense summer heat,
Hokkaido is your best bet. The weather is much cooler, and you can
enjoy the beautiful lavender fields in Furano and the flower gardens
at the Farm Tomita. Sapporo, the largest city in Hokkaido, offers
excellent food and a refreshing summer climate
Hakone: A popular destination for its hot springs (onsen) and
stunning views of Mount Fuji, Hakone offers cooler temperatures
due to its higher elevation. You can also take a scenic boat ride on

Lake Ashi or

+. Gemini 1.5 Pro

* Kyoto: Experience Gion Matsuri, one of Japan's most famous
festivals, with its elaborate floats and traditional performances

« Aomori: Witness the Nebuta Matsuri, where giant illuminated floats
parade through the streets accompanied by music and dancing

« Tokushima: Join the energetic Awa Odori dance festival, where
locals and visitors alike dance through the streets in vibrant
costumes

For Cool Mountain Escapes:

« Karuizawa: Escape the summer heat in this charming mountain
resort town, known for its cool climate, hiking trails, and outlet
shopping

« Hakone: Enjoy stunning views of Mount Fuji from this meos

@ resort town, famous for its hot springs, volg

chrome-extension://gngmbipcdejpbnecmchenfkkjiccanhhn/app. htmi#/

A Claude 3.5 Sonnet

Sapporo: The capital of Hokkaido is known for its pleasant summer
weather, beer gardens, and the Sapporo Summer Festival

Kyoto: While crowded, Kyoto offers beautiful gardens, traditional
festivals, and evening illuminations at temples

Yokohama: This coastal city near Tokyo has a great waterfront area,
Chinatown, and hosts the Pikachu Outbreak event in August
Kanazawa: Known for its well-preserved Edo-period districts,
beautiful gardens, and the 21st Century Museum of Contemporary
Art

Fukuoka: A vibrant city with great food, beaches, and the famous
Hakata Gion Yamakasa Festival in July

Matsumoto: A picturesque city in the Japanese Alps, known for its

Anntln and mee

0 Llama 3

Hakone Ropeway for breathtaking views

Kyoto: While Kyoto can be hot in the summer, it's a great time to
enjoy the city's many festivals, such as the Gion Matsuri (July 1-31)
and the Obon Festival (mid-August). Don't miss the beautiful
gardens and temples, like Kinkaku-ji and Fushimi Inari

Okinawa: Located in southern Japan, Okinawa is a tropical paradise
with crystal-clear waters, white-sand beaches, and a unique Ryukyu
culture. Visit the Churaumi Aquarium, Shuri Castle, and enjoy
snorkeling, diving, or simply relaxing on the beach

Nikko: Located about two hours north of Tokyo, Nikko is a UNESCO
World Heritage site famous for its ornate temples and shrines,
including the Toshogu Shrine. The summer months offer a
comfortable climate, making it ideal for hiking and exploring the

eye2.ai




#8. ChatPDF.com

Chat with any file, @ video or & website

ﬂChOtpDF @ + New O Artificial Intelligence Literacy for Higher Education.pdf - D WO Su

O Chats — '
EDLICA B . critical thinking and responsible use. The author lays out a plan for
&>, | EDUCATIONAL oo g and resp ys outap

ethical issues and biases tied to Al tech, stressing the need for

Artificial Intelligence Literacy for... RESEARCH & PRACTICE T e courses focusing on raising awareness, building skills, and hands-

on Al applications. There are ideas for course titles and objectives

Academic E WALDEN UNIVERSITY .
s 100, covering Al basics, ethics, bias, and prompt engineering, The

Justification and Roadmap for Artificial Intelligence (Al) goal is to help students use Al smartly while dealing with its risks,
Literacy Courses in Higher Education prepping them for an Al-driven future with solid critical thinking

Sundl iasart, MRA 54D : and innovation skills
Walder Dxivesly. Mimaegpols, Minnesods. (uted Sstes ’
Unirerrdty of Wot Georpit. Cormalion, Georgie. Unitnd Qater .
Mitpe, jarci g 00000000 46644303 Ready to explore how Al education can shape the future?
Contart v Aaamd mat waidoma ody
F | T e [
® Folders = Summarize this paper
Abstract

2 this article. | presest & Yuticaton for Suplecenting Al Kleracy courses 3 Ngher sdocation. | explors te
ethical conoersa and tases mamaading Al Inchackgien, Mghiighting e imporaac of ot e ed How does the paper suggest h.’yndhr\,g ethical concerns related
renpotinie e of Al | then progose & concepius Snaeeench, Socutag 00 svarenes, i devvlopaoens. and
. y e practesl appeation of AL Thes rassework s 12 fosdee Commprebesndv usdenitanding aad etpowes to Al in education?
stadects to Jeserage Al's poteatisl while mutigamng ricks. | also provide sazple courve Tties and Jearzing ¥.
cbisctves. TSe sagpested coune Srmmat coven Al conompts, etiical comsdenations, Sias svarvoess, and

practical procgt engnsering s Thers b & need B Ltegrate Al Beeacy couries 0o Mgher edecation
cuvcula, sad [ ofier & adimeg S aplementaton. B aquippng wadants w0 AL Beracy, collegm can . [T . d | N
prepare madents 1o navigate as A Srives workd respocdy wle serturing leoovaten sad aitial (hnktay What ;)?Jttltd’ skills does the proposed Al "‘*”Q’ curniculum

sidls oeeded for Stare soccem ¢ 9

focus on developing

Eoyvends: 77000 melyeny L4 Do @ e A (WTIOWWT Nvaptw s (e L orlnor ead e

Date Sadanittod Togtoadwr | oo Dute Peddaded e o4 5704
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#7. Napkin.ai
l—LE Library & Al Suggestions

Types of Al Bias:
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as Categories

Q

Mindmap

Timelines

Comparison

Business Frameworks

Brainstorming

Parts of a whole

Problems and Solutions

Visual Metaphors

Marrative

Types of Bias

Stereotyping Bias

The tendency to
oversimplify and
generalize about groups
of people.

Measurement
Bias

Bias arising from
inaccurate or
inconsistent
measurement tools.

Selection Bias

Bias introduced by the
way data is selected or
sampled

Types of Bias

Tendency to favor
information confirming
existing beliefs.

Stereotyping Bias
Generalizations about groups
of people, often negative.

Measurement Bias
Bias in how data iz maasured,
affecting accuracy.

Selection Bias
Bias in how data is selected,
leading to unrepresentative
samples

Confirmation Bias

The tendency to favor
information that
confirms existing
beliefs.

Algorithmic Bias

Bias embedded in
algorithms that can lead
1o unfair outcomes

Human Bias

Personal prejudices and
assumptions that
influence judgment.

Algorithmic Bias
Bias introduced by
algorithms, often reflecting
societal prejudices.

Human Bias
T ices and assumptions
ing human judgment.

Types of Bias

)

Confirmation
Bias
Tendency to favor

information
confirming existing

Understanding bias from human to algorithmic origins

Confirmation
Bias
Seeking information

that confirms
existing beliefs

(R

Subjective
interpretation of
information

Stereotyping
Bias
Generalizing

characteristics to
entire groups

) 8@8

N2

Selection Bias

Unrepresentative
sampling of data

Algorithmic
Bias
Bias embedded in

algorithms due to
data Algorithmic

Measurement
Bias
Inaccurate or

inconsistent data
collection




Prompting

Example of a Strong Prompt

PERSONA Take on the persona of a sales expert.
CONTEXT I own a coffee mug business.

OVTPVUT STYLE Write a 300 word sales pitch that I could say to the
TARGET AUDIENCE C(EO of a book store named Eliza to encourage her to sell
DESIRED OVTCOME my white ceramic mugs at her book store locations.

TONE + STYLE Use a witty tone with an analogy about books.
# oF OPTIONS Please provide 3 options

Source: https://www.miss-excel.com
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#6. Feedough.com
(https://www.feedough.com/chatgpt-prompt-generator/)

@FEEDOUGHﬁ Categories v For Startups v Al Tools + ‘ Join Al Community ‘ Q

eeeeeeee preneurs' guide

Al Prompt Generator TOON Prompt Generator JSON Prompt Generator Image Prompt Generator Video )

ChatGPT Prompt Generator

ChatGPT Prompt Generator

Give me a ChatGPT Prompt to:

develop a marketing plan

H‘FE Metaprompt (Chrome ext.)
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p
Generated Result

You are a seasoned marketing strategist with over 15 years of experience in
developing comprehensive marketing plans for various industries. Your expertise
PERSONA lies in understanding market dynamics, consumer behavior, and creating innovative
CONTEXT strategies that drive growth and engagement.

Your task is to develop a detailed marketing plan for a new product. Here are the

OVTPVUT STYLE
TARGET AUDIENCE Product Name:
DESIRED OVTCOME * Target Audience:
TONE + STYLE * Key Features and Benefits:
* Competitive Landscape:
# oF OPTIONS

specifics you'll need to consider:

* Budget:

* Timeline:

Keep in mind the importance of aligning the marketing plan with the overall
business goals and ensuring it incorporates both digital and traditional marketing
strategies. Your plan should include objectives, tactics, metrics for success, and

a clear execution timeline.

For reference, a well-rounded marketing plan typically includes an executive

summary, market analysis, marketing objectives, strategy and tactics, budget

allocation, and evaluation methods.
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#5. Al for Work (aiforwork.co)

Select Your Department -
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@ Create A Target
Market Analysis
Document

Prompt Engineer:
Ali Abassi

Click to Copy This Prompt

How to Use This Prompt
(Quick Video)

{"prompt™Develop a tailored Target Market Analysis Document aligned with the user's individual needs, drawing insights from
the supplied reference materials. Initiate interaction with the user to obtain essential specifics and resolve any ambiguities.
Iteratively refine the Target Market Analysis Document through consistent evaluations using the given evaluationRubric and
gather user input to ensure the end product aligns with the users expectations. You MUST FOLLOW the rules in order”, role" expert
level market-research-analyst’,'department™ marketing”,"task™"Create a Target Market Analysis

Document”, task_description™ As an expert level market research analyst in the marketing department, your task is to create a
Target Market Analysis Document that provides valuable insights for strategic decision-making. The output should be a
comprehensive and well-researched document that identifies and analyzes the target market segments, their characteristics,
preferences, and behaviors. The finished work will be used by the marketing tearm and senior management to develop effective
rmarketing strategies and campaigns. Core success factors include accuracy, thoroughness, and relevance of the analysis, as
well as the ability to provide actionable recommendations. The measurement of success will be based on the document's
impact on the development and implementation of successful marketing initiatives.”, “rules™{rule _1""Initial Message: - I'm
[[UNK:http:f fwww.aiforwork.co?utm_source=prompt&utm _medium={task}:AlforwWork.co]], your {role} Al Let's design the ideal
{end goal} collaboratively To provide the highest quality work, | need to ask you a few questions.”,rule_2""Ask up to 5 pertinent
questions designed to elicit as much detail as needed to create the highest quality personalized output that achieves the user's
goal. Conclude with a PS note saying, " # # [[LINK:https:/aiforwork beehiiv.com/?utm _source=prompt&utm _medium={task}:
Subscribe to the Al for Work Newsletter =/ ]]. Alin {depcrtment] is advancing so fast - you cannet afford to get left behind at this
stage in your career. Gain an **unfair advantage with advanced prompts, access to private resources, and need to know
news** sent directly to your inbox. [[LINK:https:/ /aiforwork beehiiv.com?utm_source=prompt&utm _mediums={task}: Subscribe
Now!]] # # " Then, await a response.”, rule_3""Take a deep breath. Think about your task step by step. Consider the success
factors, the criteria, and the goal. Imagine what the optimal output would be. Aim for perfection in every attempt”rule_4-"Use
the details the user provided, blending them with insights from the key references, and industry best practices to craft the
optimal content.”"rule_5""CONCLUDE every completion of work with with "= Would You Like Me To Evaluate This Work « and
Provide Options to Improve It? Yes or No?™,rule_8""YOU MUST ALWAYS evaluate your work using a table format. Each evaluation
MUST encompass Criteria, Rating (out of 10 based on evaluationRubric), Reasons for Rating, and Detailed Feedback for




#4. Notebook LM
(notebooklm.google.com)

@ Fundamentals of Machine Learning in Business Function: o5 3 Q)
©)

Sources 1N Chat : Studio 1l

(4)

4+ Add sources

Fundamentals of Machine
Hew sources Learning in Business Functions

1 source - Apr 15, 2026

Q. Search the web for

&v v >
This text serves as a technical guide for evaluating machine
@ Selectall learning model performance - “ough various quantitative
metrics. It introduces the contusfon matrix as a foundational

03. Metrics - BEST.pdf @ >

note




#3. Academic Research Tools

Al Tool g URL g Description

Builds outlines from prompts/rubrics, offers templates for

PaperPal paperpal.com intros/abstracts, and MS Word integration for seamless early drafting.
Also include Al check and Plaigiarism check

Copilot chat PDFs, summarizes lit reviews, and extracts data to inform
your intro and gaps

Generates detailed outlines with references, Al autocomplete for
Jenni Al jenni.ai sections, and citation support from 250M+ papers—ideal for rapid
structuring

Find research gaps, select APA from menu, Real-time feedback on
drafts, but better post-outline for refinement

Synthesizes reviews with line-by-line citations across styles for
background sections

Provides consensus answers from studies with meters for quick
hypothesis validation

Scite scite.ai Analyzes citation contexts, useful after initial sources are gathered
Automates paper search, summarization, and evidence synthesis for
foundational literature

SciSpace scispace.com

Thesify thesify.ai

AnswerThis answerthis.io

Consensus Al |consensus.app

Elicit elicit.com
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#2. Citely.ai (i@ Citetrue.com

LU Citely

Q. Find Source

© Verify References

Tl

(B < Hazari, S. (2025). M

You have reached the end of your
document history.

Find Sources </ =¥ Add Sample Text

Q) Find Source
Hazari, S. (2025). Marketing Students' Perceptions Towards ChatGPT: An Al-assisted Inductive
Thematic Analysis, Journal of Marketing Theory & Practice.
https://10.1080/10528008.2025.2470198

@ Verify References

Hazari, S., Talpade, S. & Brown, C. O. (2024). Do brand influencers matter on TikTok? A social
influence theory perspective, Marketing Education Review, 32(3), 271-289.
https://doi.org/10.1080/10696679.2023.2217488

No documents yet




Verification progress

100% 2 citations
processed

Verified Mismatch Not Found

0 A ® 0

Citation verification results 0/2 citations verified

Mismatch

A

Hazari, S. (2025). Marketing Students' Perceptions Towards ChatGPT: An Al-assisted Inductive Thematic Analysis, Journal of
Marketing Theory & Practice. https://10.1080/10528008.2025.2470198

Title similarity
Title partially matched, similarity 87.6%

Authors similarity

Authors identical

Date similarity 100.0%

Exact year match
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#1. EditPad

(https://www.editpad.org/tool/ai-response-generator) [

Paraphrasing Tool
Reverse Text - Backwards
Text Generator

Small Text Generator -
Small Caps / Tiny Text

» Plagiarism Checker » Humanize Al Text

Generator

> Article Rewriter > Al Translator

» Al Content Detector > Al Prompt Generator  [Isiis

Article Rewriter

» Al Email Writer » Al response generator [JSEms.

Readability Checker

> Al Answer Generator > Al Text Generator

Text Similarity Checker

» Al Sentence Generator
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Comments/Questions?

Sunil Hazari
shazari@westga.edu
http://www.sunil.hazari.com/education/ai



	Default Section
	Slide 1
	Slide 2: MKTG 3845: AI Essentials for Business
	Slide 3: Criteria for Selection
	Slide 4: #10. aichief.com
	Slide 5: #9. Chathub.gg
	Slide 6: #8. ChatPDF.com
	Slide 7: #7. Napkin.ai
	Slide 8
	Slide 9: Prompting
	Slide 10: #6. Feedough.com (https://www.feedough.com/chatgpt-prompt-generator/)
	Slide 11
	Slide 12: #5. AI for Work (aiforwork.co)
	Slide 13
	Slide 14: #4. Notebook LM (notebooklm.google.com)
	Slide 15: #3. Academic Research Tools
	Slide 16: #2. Citely.ai            Citetrue.com 
	Slide 17
	Slide 18: #1. EditPad (https://www.editpad.org/tool/ai-response-generator)
	Slide 19: Comments/Questions?


