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Agenda

➢ Audience experience/attitudes about AI?

➢ What is AI?

➢ AI Tools

➢ Specific Business Examples

➢ Ethics/Bias/Risks

➢ Q&A

Note: This presentation will be made available online 
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Who is Sunil Hazari?

➢  Professor: 23 years @ UWG

➢  Engineering (BS), Technology Education (Ed.D),   

     MBA (Marketing)

➢  Teaches ‘Business Web Design’, 
 ‘Business Research’ & ‘AI Essentials in Business’

➢  Author of 50+ Research Articles

➢  Volunteer 

➢  Lifelong learner 

➢  Soon to be empty nester 
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Popular AI Models/LLM/Chatbots

+  Microsoft CoPilot
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How AI works

Input 
(Prompt)

Output
(Result)

AI Processing

Natural Language Processing
Machine Learning
Neural Networks

Algorithms
Generative AI

Transformers (ChatGPT)
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Source: Ms. Excel
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Use Cases of AI

➢ Generation

➢ Extraction

➢ Summarization

➢ Rewriting

➢ Classification

➢ Question & Answers



Department of Marketing & Real Estate

DEPARTMENT OF MARKETING 
RICHARDS COLLEGE OF BUSINESS

Use Cases of AI for Business
Use Case Functional Area Example

Generation Marketing Generate personalized content like emails, chat responses, and 
dynamic web copy to scale customer engagement

Extraction Finance Extracts key entities from documents such as invoices or reports 
for compliance checks and risk assessment

Summarization Research Condenses large volumes of market reports, customer data, or 
financial news into actionable summaries for decision-making.

Rewriting Legal Rewrites generic contract templates into precise, risk-reduced 
clauses (e.g., simplifying buyer inspection terms), helping 
freelancers avoid disputes affordably.

Classification HR Categorizes resumes, employee feedback, or sentiment in 
reviews to streamline hiring and performance analysis.

Q&A Customer Service Powers chatbots to understand queries, classify intents, and 
provide contextual responses for efficient support

Source: Perplexity
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Marketing Prompts
➢Local Event Promotion: Create a vibrant social media campaign for 

a Carrollton farmers market booth selling handmade soaps. Include 
eye-catching visuals, hashtags like #CarrolltonGA, and a call-to-
action driving foot traffic this weekend.

➢Email Newsletter Strategy: Design a weekly email series for my 
Carrollton coffee shop highlighting seasonal lattes and community 
events. Feature personalized subject lines, loyalty rewards, and a 
link to our West Georgia location.

➢SEO Content for Website: Write a 500-word blog post optimized for 
"best BBQ in Carrollton GA" about our family-owned restaurant's 
secret sauce recipe. Include local landmarks, customer photos, and 
a reservation booking form
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aiforwork.co
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https://www.aiforwork.co/department/marketing
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https://www.aiforwork.co/role/market-research-analyst
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https://www.aiforwork.co/department/entrepreneur
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https://www.aiforwork.co/role/startup-advisor
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https://www.aiforwork.co/department/finance
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thereisanaiforthat.com
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Ethics, Bias, Privacy
“Responsible & Ethical AI Use”

Et
h

ic
s • Informed 

Consent

• Transparency

• Decision 
making

• Responsible 
use

B
ia

s • Stereotypes

• Facial Features

• Inequalities

• Race/gender 

• Cultural bias

• Lack of 
Diversity

P
ri

va
cy • Personal data 

protection

• Data retention

• Security

• Consent

• Regulation
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Questions?

Presentation available from:

1) Google search:  Sunil Hazari presentations
2) https://www.sunilhazari.com/education/menu/presentations.htm
3) Email: shazari@westga.edu
4) QR code
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